
UNIT 4                                 Exercises 

 

CHAPTER 10: Campaigns & Cases 

Lesson 38: Advertising Campaign Exercise 

Learning Objectives 

• Within this lesson you would have to prepare the projects at the discretion of the 

faculty. 

  

 
 

 You will be developing a complete advertising campaign for a 6-month to 1-year period 

of time for a product / brand of your choice. Your campaign should serve as an 

advertising plan and should include: identification of the target audience, objectives, 

selection of appropriate media, creative work, budgets, advertising calendars, and 

methods for monitoring progress.  

 

Note: The creative work should include at least one (1) example of a print advertisement, 

one (1) television commercial, and one (1) radio spot. Your print advertisement can be 

any size at or above a ¼ page of a standard-size magazine. Your layouts can be rough 

(this is not an art class), but should be as realistic as possible for you. The television 



commercial should contain a minimum of 5 storyboard frames. Place the copy below the 

frames, and include a script complete with any visual or sound effects. The radio spot 

should be for a 60-second commercial, and should contain a script complete with sound 

effects (optional).  

 

Submission of Campaign Making: 

 

Because this is a college-level course, the campaign should be typed. Make sure to 

document and reference where you obtain your information. Beyond documentation, you 

can submit your assignments in any attractive and readable format. 

 

 


